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Guerlain  

Eau Imperiale  

Guerlain is a French perfume, cosmetics and skincare house which 

is among the oldest in the world.  

This amazing scent was created in 1853 as a unisex scent for 

Empress Josephine and Napoleon.  The top notes are Bergamot, 

Neroli, Verbena, Lemon and Orange, heart notes are Lavender and 

base notes are Cedarwood and Tonka Bean.   

Please note this fragrance needs brand approval before being 

placed on any yacht or villa.

L’Occitane 
Amande 

Soothe your body and mind with the radiant power of Provençal 

almonds. Iconic asset of the south of France, our almond trees 

blossom with clouds of white flowers that drift on our warm 

breeze.  

Deliciously addictive and wonderfully sensual. The creamy, tender 

and silky textures provide long lasting softness and melt into the 

skin. A pleasure for all senses! 



Clarins Spa 

Clarins is a company defined by its unique expertise in plants and respect of 

biodiversity.  Using only the best ingredients in their optimal concentration and 

combining nature, science and innovation to always create more efficient and 

distinct products.  At the core of the philosophy lies a sense of responsibility 

for all people, our planet and nature.  The products in the Guest Toiletry line 

reflect this belief and should give an experience of a day in the “Clarins Spa”, 

relaxing, cocooning and reviving.  Clarins is the French family brand that 

reveals the natural beauty of women and men across the globe. 

The scent of this special line for guests is made up of ingredients of citrus, 

patchouli, white thyme and rosemary, both suitable for men and women alike.

Espa 

Creator of the world’s finest spas, Espa has pioneered the science 

of natural beauty in a potent collection of radically effective 

formulations. 

Using only the very purest extracts, Espa biochemists distil active 

ingredients into products the keep their promises. 

At Espa, the brand is guided by a holistic philosophy, caring for the 

whole well being, focusing on creating natural care for face and 

body that could deliver both instant benefits and also work 

beneath the skins surface to protect the long term health and 

beauty of the skin.  Scientific power is combined with purest natural 

ingredients to deliver the best products for skin and inner calm. 

For instant, longlasting results, every day….
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Bamford 

Bamford is a philosophy more than a season fashion label  Sourced 

from the passionate convictions of the founder Lady Bamford about 

natural products and artisan manufacture, Bamford means the 

simple pleasure of contact with absolute quality.  Since 2006, the 

philosophy has created timeless cloth from the finest fibres and the 

purest body care from botanical ingredients for people who look 

after their whole body wellbeing.  Here is the authentic luxury: serene, 

timeless, subtle and pure.

Sothy’s 

Sothy’s is a world of extremely refined emotions and 

sensuality, a legendary name that represents excellence and 

prestige in beauty institutes and spas all over the world.   

The Guest Toiletry line is a complete range in line with 

contemporary expectations and well being.  Sothy’s products 

always combine sensoriality and pleasure, through finely 

developed fragrances and textures with effectiveness.
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Anne Semonin 

The Anne Semonin concept is simple:  an aromatherapy line, a 

methodology and a spa enviroment.  This trilogy allows for a 

holistic approach to beauty perfectly suitable for men and 

women.  Their ambition is to extend across the world a certain 

idea of “Haute Couture” beauty, a byword for French made-to-

measure elegance.  The secret:  trace elements, made more 

dynamic by essential oils in a marine or botanical active 

ingredient base which are used in a personalised “customised” 

treatment for the guest aboard.

Nuxe 

In the 1990’s Aliza Jabes studies in Paris led her to discover 

Nuxe, a small formulation laboratory which she decided to 

make a springboard for a brand that would bring together 

nature and luxury.  Her philosophy was to bring ultra feminine 

skincare which would be based on a pharmaceutical 

approach.  In 2007 and 2011 Ms Jabes was awarded the INPI 

trophy for innovation.   The guest toiletry line is only one more 

step in the innovation and philosophy to bring well being to all 

guests of luxury hotels, yachts and villas.
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Elemis 
Revitalise Me 

Elemis is one of the leading luxury British Spa brands that combines 

active natural ingredients with cutting edge technology to create a 

perfect synchronicity in their products.  The “Revitalise Me” guest 

amenities collection contains unique formulations to re-awaken the 

senses whilst dramatically caring for the body by utilising the purest 

ingredients from nature.  The Elemis range introduces a touch of 

spa luxury and indulgence into the bathroom with ingredients of 

thyme, basil and neroli - awakening the body and senses whilst 

being gentle to skin and hair.

Elemis  
White Lotus & Lime 

The luxury British skincare and spa brand delivers clinically trialed 

therapies and products for face and body.  The experience is 

exceptional, the results are real.  With every new product 

launched and every spa therapy performed, The Elemis goal is to 

address specific skin and body conditions using potent 

formulations that dynamically treat the skin with powerful 

results. 

This collection stands for an exquisItely indulgent experience 

with pampering and freshly scented formulations infused with 

uplifting notes of Lime and enriched with delicate White Lotus 

extract.
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Ligne St Barth 

The skincare products of Ligne St Barth are exclusively 

manufactured on the island of St Barth and contain all the 

active ingredients of the plants, fruits and flowers of the 

Caribbean from which they are extracted.  Their texture and 

fluidity have a natural affinity with the epidermis.  Every Ligne 

St Barth product complies with the international cosmetic 

regulations and they are PABA free, not tested on animals 

and approved by dermatologists.   Treat yourself to a day in 

the Caribbean with your private Ligne St Barth spa.

La Prairie  
Travel Skincare 

In a quest for ageless beauty and infinite luxury, La Prairie goes 

beyond ordinary skincare to intercept ageing at its source.  Their 

exquisite cellular creams, serums and treatments as well as the 

skincare lines perform with unparalleled refinement and results.  

This commitment to exceptional skincare treatment has made La 

Prairie the choice of the world’s most discerning women and men.  

Experience the promise of timeless beauty fulfilled.
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Sodashi 

Wholeness.  Purity. Radiance.  That’s the meaning of the 

sanskrit word “Sodashi” and it perfectly describes the values 

by which all of the chemical free skincare products and spa 

therapies are created.  Sodashi products and spa 

treatments are unparalleled in performance and purity, 

employing only the therapeutic grade, ethically sourced 

essential oils and plants to effectively heal and nuture.   From 

seed to shelf, Sodashi remains true to its name, dramatically 

regenerating the skin and imparting a deep sense of 

wellbeing to the mind.

Korres  

Greek pharmacist George Korres founded the Korres brand 

based on his passion for capturing the best of nature.  

Inspired by the most powerful natural ingredients and 

traditions of Greece, Korres delivers clinically proven results 

with formulations that reflect a meticulous attention to detail 

that is the heart of everything they do.  The Korres guest 

toiletries are products that appeal to the senses and give an 

overall feeling of wellbeing, enhanced and enriched by the 

best that nature can offer - these products will “inspire and 

make you smile”
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Cowshed 

From humble beginnings, Cowshed has evolved into a holistic 

range of products and treatments all bound together through their 

continued use of natural botanicals from sustainable resources 

containing the highest quality essential oils.   

On top of this all Cowshed guarantees: 

No Parabéns (preservatives) 

No Petrochemicals (petroleum bi-products) 

No Sulphates (artificial foaming agents) 

No Animal Ingredients (except a bit of organic beeswax and 

wildflower honey) 

No Artificial Fragrance, colours or animal testing

Dermalogica  

Dermalogica is the skin care system researched and developed 
by The international Dermal Institute.  Known worldwide as the 
“professionals choice”, Dermalogica is founded on the belief 
that good skincare is not about pampering or luxury, any more 
than brushing your teeth or washing your hair is.   
The brand believes that consumers want results, not frilly 
packaging or overblown hype.   
This steadfast philosophy has grown the brand now sold in 
over 40 countries around the world.
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Natural Remedies 

As a modern interpretation of old craftsmanship, Natural Remedies 

unites minimalistic design, proven plant ingredients and select 

formulations with a modern fragrance of sparkling bergamot, fresh 

fig and comforting cedar wood.  Organic grade extracts of sage, a 

plant known since hundreds of years for its healing properties, 

combined with either nettle, known for its stimulating benefits, or 

black currant, rich in vitamin C, round up the formulations. 

Discover the best of past and present days with Natural Remedies.

L’Occitane   
Mer et Mistral 

Reminiscent of a summer’s day at the beach this collection is truly 

Provencal - uniting Mer, the ocean with Mistral, the famous wind that 

blows through the South of France.  The vivifying and invigorating 

fragrance blends fresh and aquatic notes with an aromatic accord of 

pine, cypress and rosemary. 

Head notes:  Citrus, Mandarin 

Heart notes:  Pine of Alep, Cypress, Rosemary 

Base notes:  Cedar, Amber, White Musk
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L’Occitane  
The Vert & Bigarade  

A lively encounter of aromatic and citrusy 

freshness.  Sparking citrus notes burst forth in an 

accord of sweet and bitter orange while hints of 

green tea and yerba mate give a softening touch 

before the aromatic base.

L’Occitane   
 Verbena 

In Corsica, to the south of Bastia, L’Occitane cultivates aromatic 

plants, extracting essential oils and floral waters.  Twice a year, 

at the beginning of summer and in early autumn L’Occitane 

produces organic verbena extracts for this range. 

The fragrance has a subtle lemony nuance and a delicious and 

volatile freshness that energises yet calms and evokes the spirit 

of a beautiful summer’s day.
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L’Occitane   
   Jasmin & Bergamot 

The harmonious accord of the two ingredients fluctuates between 

petals and leaves, freshness and sensuality, day and night.  Bergamot 

discreetly lights up the scent and retains a lingering presence, while 

the rare and delicate jasmine comes to life with luminous green facets. 

Head notes:  Mandarin Orange, Bergamot 

Heart notes:  Jasmin, Lemon leaves 

Base notes:  Sandalwood, Cedar

L’Occitane                     
Aromachology  

The extracts of essential oils from lavender, cade or angelica 

create the perfect base for this amazing range.  Essential oils 

capture the effects of a plant in its highest concentration:  

adding or removing a single drop can make all the difference.  

The Aromachology range is a continuation of L’Occitane’s 

original vocation to use natural essential oils.   A range of 

products to both relax and revitalise the body and the mind.  

Ideal for the tired and weary, it truly captures the essence of 

L’Occitane.
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L’Occitane  
 Citrus Verbena 

When summer arrives and the weather gets hotter, Verbena leaves are used to 

make herbal iced teas or tangy sorbets.  This refreshing sensation is at the 

heart of the collection - a vibrant, radiant range to revive both the mind and 

the body.  L’Occitane uses essential oil of Grapefruit, extracted by cold 

expression of the peel.  This oil has antisceptic and softening properties.  

Grapefruit is also used for its toning and energising benefits.  Citrus Verbena is 

the range that truly captures the essence of the Provence.

Eco Boutique  

Eco Boutique has been designed exclusively with the most 

ethical and environmentally conscious luxury hotelier/yacht 

owner in mind.  The delicate scent of mimosa is combined 

with extracts of organic green tea and natural aloe leaf to 

create formulations of exceptional quality that are both 

soothing and revitalising.   

The elegant range of packaging is made from bottles that 

are 97% derived from post-consumer recycled plastic whilst 

the 98% natural soap is wrapped in paper acquired from a 

sustainable source.

R
IV

IE
R

A
 B

E
A

U
T

Y
 I

N
T

E
R

IO
R

S



Caudalie 

Caudalie is a French cosmetics brand established in 1995 by Mathilde 

Thomas and her husband Bertrand in the heart of the Bordeaux region on 

the « Smith Haut Lafitte » estate. 

This independent brand uses the benefits of ingredients obtained from 

grapes and the grapevine. Caudalie’s products are natural, effective and 

glamorous. They are based on a model of natural science that follows a 

very strict charter, known as « Cosm’ethics. » 

Since 2012, Caudalie has been a member of the « 1% for the Planet » 

association and therefore donates 1% of global company revenue to 

ecological and environmental protection associations throughout the 

world.  The fragrance includes white rose, watermelon, pink peppercorn 

and an energising burst of citrus.

Courreges 

In 1961, André Courrèges founded his eponymous design brand. A few years 

later, he released a futuristic haute couture collection. The fashion world 

considered him a revolutionary for his white skirts, flat boots, and silvery 

materials. Courrèges made clothing for active women looking for functional 

designs. His flat boots, A-line mini-skirts, and vinyl jackets soon became 

icons. 

Elegant chic and zesty, Eau de Courrèges elevates the original blend of citrus 

a frosty transparent fragrance exuding independence and freedom for all 

men and women. 

Fragrance family is zesty aromatic, top notes include bergamot and lime, 

heart notes include lily of the valley, crushed mint and absinthe and the base 

notes contain patchouli, vetiver and moss.
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Hermes   
Eau d’Orange Verte 

A fragrance to refresh yourself - a stimulating harmony of bright and 

green freshness of orange combined with woody undertones created 

by the famous house of leather founded in 1837 that designs, 

develops and markets top quality products and fragrances to an 

elite group of clients. 

Every Hermes creation tells a story, opens up an imaginary world.  

Both artisan and artist, Hermes demonstrates through its creations 

the excellence of its craftsmanship and style; audacious and 

harmonious, timeless and elegant. 

This scent was created by Francoise Caron in 1979 and, inspired by 

the smell of undergrowth most with morning dew, Eau d’Orange Verte 

has since asserted itself as an emblem of Hermes, standing out by its 

distinctive freshness.

Hermes 
Jardin Sur le Nil  

Un Jardin sur le Nil is an impressionistic stroll through the island 

gardens on the Nile at Aswan, the starting point for a new 

olfactory adventure. Green mango, lotus, calamus and sycamore 

wood all lie at the heart of this refreshing ode.   

Olfactory strolls through the different annual themes of the house, 

the Les Jardins fragrance attest to genuine encounters between 

the Hermes spirit, the soul of a place and the perfumer-composer.

R
IV

IE
R

A
 B

E
A

U
T

Y
 I

N
T

E
R

IO
R

S



Ferragamo   
Tuscan Soul 

Tuscan Soul is the collection of amenities in which the italian 

brand Salvatore Ferragamo captures the essence of Tuscany’s 

luxury.  The line Bianco di Carrara contains a magnificent 

fragrance inspired by the most precious natural stone of 

Tuscany.  A fresh aroma and at the same time warm, like the 

white marble bathed by the Mediterranean sun of Carrara.  

Pure. Elegant. Timeless.

Molton Brown  

In 1973 Molton Brown opened at 58 South Molton 

Street in London’s Mayfair as a hair salon.  The salon’s 

name paid homage to the location and the company 

set out to be unique from the start. 

Over 4 decades later the scale is bigger but the same 

passion still flows through the veins of the company 

and  inspires everything they do.
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Acqua di Parma  
Colonia 

Since the 1930’s Acqua di Parma has been a symbol of Italian 

refinement, class and timeless elegance.  Fashion and silver screen 

icons were among the first to recognise and enjoy the allure that 

seduces both men and women.  Bright yellow boxes are the cornerstone 

to the prestigious Parma-based brand as are crest embossed labels 

and exquisite melanges of scents, all of which are dedicated to the care 

and pampering of the most discerning clients.

Acqua di Parma  
Arancia di Capri  

The Collection is defined by the sophisticated notes of Blu 

Mediterraneo’s original and iconic fragrance: Arancia di Capri. 

Arancia di Capri is a relaxing fragrance created by Acqua di Parma. This 

fruity fragrance is characterised by bright and radiant top notes of 

orange, mandarin and lemon scents. At its heart, petit grain notes 

merge with intense cardamom aroma while the base of this fragrance is 

rounded off with a light touch of caramello and sensual notes of musk.
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Acqua dell’Elba 

A family run business with three partners, Fabio, Chiara and Marco. 

A story which starts whilst sailing the Mediterranean Sea. 

The passion for fragrances and one dream: to craft scents which evoke the 

magical essence of the sea. 

Authentic like the sea that surrounds our island of Elba, where we were 

born and raised. We are interpreters of its poetry and we live everyday with 

our work. Each product is the result of a creative process and constant 

research, which takes shape thanks to our local knowledge, passion and 

artisan skills. 

Acqua dell’Elba: Authentic, free from the superfluous, typical of those who 

love simplicity, clarity and beauty.

Jo Malone  

An understated style, defined by an unconventional sense of 

sophistication.  With taste that is rarified and a touch audacious, a 

timeless and elegance always infused  with charming dash of wit and 

whimsey.   

It is exactly these distinctly British qualities that are the heritage and heart 

of Jo Malone.  Since its inception in 1994 the founder has created a handful 

of scents, and, revolutionary in their discerning simplicity, the brand has  

become a name internationally synonomus with all the is most coveted in 

luxurious British style.
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Asprey 

Ever since the house was founded in 1781, Asprey has continuously 

defined British luxury on the basis of its core values of quality, 

refinement and innovation. 

A visit to the Asprey store on Bond Street immediately endows the 

visitor with a sense of heritage, reputation and authenticity.  On site 

work shops house the expert craftsmen who are the creative soul of 

Asprey’s luxury goods - the true masters of their art, creating 

objects for discerning clientele to treasure always. 

Asprey is subtle luxury, never overstated, steeped in a strong 

heritage of charm and individuality.  This is the Asprey spirit of 

invention and innovation and celebration of unique character and 

pioneering spirit.

Lalique  

Since 1885 Crystal Lalique, the ultimate brand of French luxury has 

epitomised the brilliance of jewellery, the wonder of transparency and 

the depth of beauty of true crystal glass.  In modern times this unique 

style has brought together a mix of wonderful sensations to produce an 

extraordinary line of guest toiletries.  Bringing its unique sense of beauty 

and style to the bathroom, the Lalique range of toiletries embodies 

everything that Rene Lalique stood for all those years ago and it 

continues to thrive as a truly timeless lifestyle brand.  The combination of 

invigorating Bergamot, soothing Ylang Ylang and grounding cedar wood 

will let your guests indulge their skin and senses.
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Penhaligons   
Quercus & Blenheim Bouquet 

Penhaligons’ hotel toiletries are timeless classics, developed with an 

international audience in mind.  

World-class products are presented in the Penhaligons signature bottle 

and are available in a selection of luxurious gender-free fragrances 

including Quercus and Blenheim Bouquet. The Penhaligons range is striking, 

contemporary and as English as Wimbledon and afternoon tea.  

Penhaligons is proud to hold Royal Warrants from The Prince of Wales and 

the Duke of Edinburgh.  These warrants are highly prized and regarded as 

demonstrating excellence and quality.

Amouage   

The gift of kings niche luxury fragrance house from the sultanate of Oman inspired by 

the historical production of silver frankincense in Oman.  Set to reflect that ancient 

culture, using only the finest ingredients from around the globe and developed by the 

world’s best noses in Grasse. Invaluable experience, the House of Amouage  has been 

developing fragrance for almost 30 years.  Global reputation, Amouage has a stellar 

following around the world including royals, global leaders and some of the most 

celebrated names in film, TV, fashion, sport and music.  Amouage has global presence 

whilst keeping distribution select.  The range was created with spicy woody blends 

with notes of patchouli, frankincense and vetiver.
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Bvlgari  
Black Tea 

Eau Parfumee au The Noir swells at the rich heart of tea-time tradition, capturing the essences 

of an age-old art. 

The mysterious and evocative ingredients in this scent give it a sensual, compelling personality.  

The Cologne leaves a floral and woody scent on the skin, opening with a sumptuous top note of 

Rosa Damascena Absolute and green notes of zesty Bergamot essence that illuminates the 

fragrance.  Magnolia adds roundness to the scent with an element of openness and freshness, 

highlighting the opulent heart with its fluid, aqueous note.  In a final embrace, base notes of 

Patchouli and Oud Wood mingle with Black Tea as they bring a mysterious warm aura to the 

unmistakable essence of Eau Parfumee au The Noir.

Bvlgari  
White Tea 

Eau Parfumée au The Blanc is a fragrant transcription of an aromatically delicate tea.  

The fragrance opens with Artemisia, its rising notes aromatic and comforting.  Then, 

soothing Ambrette and White Pepper create a harmoniously sweet and musky 

cocoon.  A sense of absolute completeness fills body and mind, the woody musk and 

ambergris amplifying the composition with an enveloping sense of wellness.  Eau 

Parfumée au The Blanc will please guests who seek deep relaxation within private, 

precious moments of luxury.
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Bvlgari   
Green Tea 

Eau Parfumée au The Vert is Bvlgari’s very first Eau de Cologne for 

men and women.   

Both from the rich culture of tea, combined with the distinctively 

mediterranean notes of pepper and italian Bergamot, Eau Parfumee 

au The Vert imparts a distinct fresh fragrance.  A vital expression of 

refined elegance, it awakens and refreshes the senses.

Bvlgari  
Blue Tea 

From its first notes of lavender oil diffuses a very natural blue and aromatic 

freshness.  One immediately feels a sense of wellness.  The unique signature of 

shiso leaves reinforces this feeling of purity.  The heart is developed around a 

violet accord, then united with floral nuances, pink and aqueous that recall the 

fluidity of a fine oolong tea.  The blue tea accord is finally revealed, delicate and 

deep, its many subtle facets characterised by fullness and harmony.   In the final 

accord the lavishly flamboyant iris envelops the fragrance with richness and 

incomparable comfort enhanced by soft musks.  With this creation our senses 

flee the everyday and tensions are unwound.
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Kai 

Beauty lies in the simplest and purest of things. kai was created by 

Gaye Straza who was inspired by the native flora she discovered 

whilst on holidays in Hawaii during her childhood.  

In 1999  Gaye created a scent for herself that embodied the exotic 

white flowers she loved. 

kai fragrance is a blend of white florals featuring gardenia, 

jasmine, tuberose and lily, with a hint of green to add fresh 

overtones. 

The scent embodies the exotic floral blooms of a tropical paradise.  

Christian Lacroix   

Christian Lacroix’s creations have been coveted and 

embraced by many great international fashion editors and 

stars, and has given the Couture House a heritage of 

unparalleled richness.   

The Christian Lacroix brand is synonymous with timeless 

values, identified throughout its history by unrivalled 

creations and the guest toiletry lines strive to ensure that 

these qualities continue to embody all that is best in this 

extraordinary brand.
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Azzaro Chrome 

Dedicated to moments of authenticity and “joie de vivre”, 

Azzaro guest toiletries celebrate the values of sharing by 

paying homage to the unwavering bonds of families.  They are 

unique relationships that will last a lifetime.  Azzaro’s scent 

refreshes and illuminates and makes the skin feel the way the 

sun feels on the body after a splash in the sea, year after year.  

Noble ingredients include Bergamot, Transparent Musk and 

Mate.

Mugler Cologne 

The “miraculous waters”, the origins of the colognes were the 

inspiration for this scent from Thierry Mugler.  In his mind, 

Mugler envisioned a cologne of yesterday and tomorrow, 

familiar and innovative.  An energising and fresh water by 

nature, sensual and tenacious, pleasing to both men and 

women.  The scent belongs to the olfactory family 

“hesperides”- aromatic and develops with notes of Bergamot, 

Neroli, Petitgrain, Orange Blossom and White Musk.  Pleasing 

and easy to wear at any time.  An astonishing harmony 

between freshness and long-lasting, for an exhilarating 

sensuality.

R
IV

IE
R

A
 B

E
A

U
T

Y
 I

N
T

E
R

IO
R

S



The White Company 
 Lime & Bay 

This indulgent amenities range exudes timeless style and 

quality.  Beautifully alluring, this perfect fusion of exotic 

mandarin, pink grapefruit, bergamot, orange, lime and 

lemon is laced with jasmine buds, lime blossom, ginger 

and crushed bay leaves finished with warming notes of 

patchouli. 

The White Company  
Noir  

The White Company was found in 1993 by Chrissie Rucker who 

set up a mail order business after frustrated searches for good 

quality, yet affordable white linen for her own home.  Chrissie’s 

mission was to offer stylish white designer quality items for the 

home that were affordable to everyone.  This striking 

fragrance range is presented with sleek black lines and 

contemporary features to create a truly luxurious experience.  

The fragrance Noir is the ultimate scent to relax and revitalise 

body and mind with notes of exotic amber, fresh mandarin 

and aromatic sandalwood.
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The White Company 
Flowers 

A contemporary highly desired brand offering affordable 

designer quality linen, clothing and home accessories.   

This hotel amenities range is beautifully fragranced with 

flowers, a perfect light and floral combination with notes 

of jasmine, rose and neroli.  It is presented in a luxury, 

minimalist design to complement both contemporary 

and traditional interiors.  Offered in flexible sizes to meet 

single night or longer stay guests.

Omnisens  

Subtle alchemy of natural active ingredients, noble perfumes, 

bottles with clean lines, excellent care for smooth and precise 

gestures express the refinement of the brand that is distinguished 

by its simplicity, contemporary and timeless parisian elegance.  The 

spa is inseparable from Omnisens Paris because it is the origin of its 

history during the creation of the brand in 2004.  The sole aim is to 

offer the guests moments of absolute wellbeing, performance and 

relaxation.  This is all reflected in this timeless guest toiletry line. 

Please note that this band uses authentic ingredients, 90% natural 

and paraben free, without mineral oil and artificial colouring. 

Dermalogically tested and not tested on animals.
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Chopard 
Sparkling Indulgence 

Inspired by Chopard’s continuous quest for excellence, this 

Chopard guest collection was created with the inspiration 

of the eternal and universal attractiveness of sparkling 

diamonds, all shown through this distinctive design 

signature.  The line combines premium formulations with a 

unique scent and elegant fragrance. Enter the world of 

wellbeing and luxury and fascinate your guests with this 

special body care line.

Chopard 

Enter the world of well-being and indulge yourself with this 

stimulating bath care line.   The fresh fragrance is enhanced with 

luxurious notes of citrus fruits, the flourishing bouquet of white 

flowers and surprisingly aromatic chords.  A unique blend of 

precious ingredients such as jojoba oil or vitamin E will soothe all 

those seeking for beauty and invigoration.
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Rituals - Treat 

Rituals offers a unique and luxurious concept for hotels, 

yachts and villas.  Whilst using these guest amenities, your 

clients will experience the 5 different rituals, all with their 

own unique stories and fragrance.   

This line is EcoPure certified.

Rituals  - Happy Buddha 

The ritual of Happy Buddha is inspired by the ancient Chinese 

monk whose legendary smile brought happiness wherever he 

went.  The uplifting fragrance is based on sweet orange and 

cedar wood and is designed to boost your mood. 

There are 5 products available to compliment this amazing line.
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Uriage Eau Thermale 

Daily or seasonal, moisturising, anti-aging or repairing, 

each product this brand creates reproduces the 

outstanding benefits of Uriage Thermal Water regardless 

of age and skin concern.   

As early as Antiquity, the Romans discovered the 

benefits of Uriage Thermal Water.  The Thermal Center 

has been helping to treat patients affected with skin 

disease for almost 2 centuries.   

Now, this amazing brand has created an exclusive line of 

guest toiletries for the most demanding clients 

worldwide.  Formulas similar to those in their skincare 

with pamper, revitalise and hydrate skin and hair.

Keiji -Memory of Senses 
      

This brand is an elegant aromatherapy line of oriental 

inspiration with an innovative design and top quality 

ingredients.  Keiji hotel line is based on essential oils, 

enriched with natural plant extracts to stimulate the senses.  

Each product in the line has a different fragrance and 

different properties depending on which essential oil it 

contains.  Well-being, serenity, protection, vitality and 

freshness to soothe the body are the main properties of the 

essential oils that have been specially selected for Keiji 

Memory of Senses.
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Contact Details 
For more information please call  

+33 (0) 493 80 11 04 
+33 (0) 620 09 39 50 

Email :  info@rivierabeauty.com 
www.rivierabeauty.com

www.rivierabeauty.com

mailto:info@rivierabeauty.com
http://www.rivierabeauty.com

